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'"ENTERING A NEW ROLE, EVEN ONE 
THAT YOU HAVE PREPARED FOR 

MUCH OF YOUR LIFE, IS GENUINELY 
DAUNTING." IT INVOLVES A CHANGE 

IN SELF-PERCEPTION.'

(Still, 2015)



Purpose is #1:

What's your goal?  

 

Respond on chat!

PLAN TO BRAND



TAKE AN INTROSPECTIVE LOOK

DEVELOP BRAND MANTRA

UNDERSTAND EXISTING BRAND

CRAFT PHYSICAL FOOTPRINT

COMMUNICATE MESSAGE

CREATE DIGITAL FOOTPRINT

STEP-BY-STEP

(Philbrick & Cleveland, 2015)



STEP 1
TAKE AN INTROSPECTIVE LOOK

Strengths-Weaknesses-

Opportunities-Threats  

(SWOT) Analysis

S.W.O.T.

What are my values?  

VALUES

What distinguishes

me from others in

and out of my field?  

UNIQUE IDENTITY



DO YOU HAVE AN 
EXISTING BRAND?

A. Yes 

B. No 

C. Not Sure 



You have a personal

brand already,

whether you know it

or not!

STEP 2
BRAND AUDIT 



"EVERYONE HAS A REPUTATION, A 
BRAND, OVER WHICH THEY HAVE 

ALMOST SOLE AND ABSOLUTE 
CONTROL [...] MADE UP OF SKILLS, 

WORK HABITS, INTELLIGENCE AND 
CREATIVITY, AND ALSO THE ABILITY 
TO WORK WELL WITH OTHERS, TO BE 
A SUPPORTIVE AND INTEGRAL PART 

OF AN ORGANIZATION, SOMEONE 
OTHERS WANT TO BE OR TO BE 

AROUND." 
(Still, 2015)



WHAT WORDS WOULD YOU USE TO 
DESCRIBE THIS COLLEAGUE? 
HOW WOULD THEY MAKE YOU FEEL?

Jenna is late or absent from nearly every meeting, more often

than not cancelling at the last minute. She frequently fails to read

or respond to email, and requires repeated, in-person reminders

of tasks you are working with her on. She's often overheard

complaining about her workload during lengthy lunch breaks or

loudly taking personal calls in her office.  

 

Though you were unsure initially about accepting Jenna's

Facebook friend request, you ultimately decided to. You've

noticed that she posts numerous personal photos and updates

during business hours, and has a habit of "liking" and

commenting on NSFW images... which you, of course, see in your

newsfeed!



WHAT WORDS WOULD YOU USE TO 
DESCRIBE THIS COLLEAGUE? 
HOW WOULD THEY MAKE YOU FEEL?

James has been working in your library for about a year now.

There was a lot of excitement when he was first hired into a job

that sounded very innovative and trendy, but you're truthfully not

sure what he does now that he's here.  

 

The couple times you've talked at length with him about his work,

every other word was an acronym or unfamiliar jargon. He's

starting to get on your nerves because he's always cluttering up

your inbox with forwarded calls for proposals for conferences

you've never heard of and, frankly, don't seem relevant to you. He's

a nice person, but you aren't exactly sure how you could work

with him or when you'd ever send a patron his way... his job

definitely doesn't change the way you do your job, that's for sure!



Summary of your services & duties

in new role 

 

How you fit in & what makes you

stand out 

 

Elevator speech

STEP 3
BRAND MANTRA



"A PERSONAL MISSION STATEMENT 
SHOULD ALSO INCLUDE AT LEAST A 
NOD TO A LIFE OUTSIDE OF WORK. 

[...] EVERYONE SHOULD HAVE AT 
LEAST ONE OUTSIDE INTEREST."

(Still, 2015)



"THE PHYSICAL FOOTPRINT [YOUR 
APPEARANCE AND WORKSPACE] 
MAY SEEM LIKE A SUPERFICIAL 

METHOD FOR BUILDING YOU 
PERSONAL BRAND, BUT ITS 

IMPORTANCE CANNOT BE 
OVERLOOKED."

(Philbrick & Cleveland, 2015)

STEP 4
PHYSICAL FOOTPRINT



Curate content

Variety of delivery methods 

Ask for engagement

STEP 5
DIGITAL FOOTPRINT

Social MediaSocial Media







STEP 6
COMMUNICATE YOUR MESSAGE

Internally

Current collaborators

Potential partners

Messaging









THANK YOU!

Laura Birkenhauer, Student Success Librarian for Campus Engagement 

Miami University Libraries, Oxford, OH 

Contact Me: Laura.Birkenhauer@MiamiOH.edu or @LMBirkenhauer
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This figure is more than double the amount spent in advertising in China, 

the second largest ad market in the world. Forecasts show healthy projections for the ad 

market in the U.S. for 2016, as media advertising spending is expected to reach 

the 200 billion U.S. dollars mark this year.

AMOUNT SPENT IN USA FOR ADS,  2015

Citations 
 
 

Algoe, S. B. (2012). Find, remind, and bind: The functions of gratitude in everyday relationships. Social and
Personality Psychology Compass, 6(6), 455-469. 

 
Philbrick, J. L., & Cleveland, A. D. (2015). Personal Branding: Building Your Pathway to Professional Success.

Medical Reference Services Quarterly, 34(2), 181-189. doi:10.1080/02763869.2015.1019324 
 

Bartlett, J. A. (2015). New and Noteworthy. Library Leadership & Management, 29(4), 1-5. 
 

Still, J. (2015). Managing your brand. : career management and personal PR for Librarians. Waltham, MA :
Chandos Publishing, is an imprint of Elsevier. 

 
Fryer, Brian. (n.d.) Social Media Content Strategy for Network Marketing. Retrieved

from https://www.coachfryer.com/social-media-content/ 
 

Fryer, Brian. (n.d.) Create Content on Social Media to Grow your Network Marketing Business. Retrieved from
https://www.coachfryer.com/create-content/ 

 
Lebowitz, Shana. (2016). Harness the power of the 'Ben Franklin Effect' to get someone to like you. Retrieved

from https://www.businessinsider.com/ben-franklin-effect-2016-12 
 
 
 


