
“I’m Sensing Some Hostility”: 
Teaching Students to Overcome Personal 
Biases When Evaluating Sources

Jaclyn Spraetz & Nate Floyd, Miami University 



Presentation Outline
1. Hostile Media Effect: Examples, Definition, and Studies
2. HME and Information Literacy Classroom Activities
3. Student Learning Outcomes and Benefits



Media Effects in Information Literacy

“Metaliteracy demands behavioral, affective, 
cognitive, and metacognitive engagement with 
the information ecosystem. 

This Framework depends on these core ideas of 
metaliteracy, with special focus on 
metacognition, or critical self-reflection, as 
crucial to becoming more self-directed in that 
rapidly changing ecosystem.” 

(ACRL Framework for Information Literacy for 
Higher Education)

Media effects “are social or psychological 
responses occurring in individuals as a result of 
exposure to or processing of media messages” 
(Tsfati, 2011). 

There are three important types of media 
effects--behavioral, affective, cognitive. 
(Perse, E. M., & Lambe, J. (2016)

Media EffectsMetaliteracy















http://www.youtube.com/watch?v=kgKSNP6T7ko
http://www.youtube.com/watch?v=kgKSNP6T7ko
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A causal relationship beginning with exposure to media and ending with the hostile media effect.



A causal relationship beginning with exposure to media and ending with the hostile media effect.



In between this causal relationship are moderating and mediating variables that predict 
whether and how the hostile media effect might materialize. 

Baron & Kenny, 1986; Magill, 2011 



A moderator is a 
variable that modifies 
a causal relationship. 

A moderator is asking 
the question:  

Under what 
conditions and for 
whom will this 
causal relationship 
materialize?

Baron & Kenny, 1986; Magill, 2011 

In between this causal relationship are moderating and mediating variables that predict 
whether and how the hostile media effect might materialize. 



A mediator is a 
variable that links a 
cause and an effect.

A mediator is asking 
the question: 

How will this causal 
relationship 
materialize? 
Through what 
mechanism? 

Baron & Kenny, 1986; Magill, 2011 

In between this causal relationship are moderating and mediating variables that predict 
whether and how the hostile media effect might materialize. 
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A moderator is a variable that modifies a causal relationship. 

A moderator is asking the question:  

Under what conditions and for whom will this causal 
relationship materialize?

Baron & Kenny, 1986; Magill, 2011. 
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A mediator is a variable that links a cause and an effect.

A mediator is asking the question: 

How will this causal relationship materialize? 

Baron & Kenny, 1986; Magill, 2011. 
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Classroom Activities

● Introductory reflection: 
 - How do you define bias? 
 - What is something that you read recently that you felt was biased? 
 - How important was the topic to you? Did what you read go against your 

beliefs/knowledge/perceptions about that topic? 



Classroom Activities



Classroom Activities
1. Think of an issue that is important to you 
and you feel comfortable sharing with others 
in this class. 
(Can be a movie/band/actor/political 
issue/etc.)

2. Find an issue from the given list that is not 
so important to you. 

3. Look up each issue on Google News and 
find at least one article for each issue. 

4. Use the following worksheet as you read 
through each article…



Classroom Activities: List of Possible Topics
Pulled from Pew Research Center: 
Top Issues for Voters

● Economy
● Health care 
● Supreme court 
● Coronavirus
● Violent crime
● Foreign policy 
● Gun policy 
● Race and ethic inequality 
● Immigration 
● Economic inequality
● Climate change 

Other possible topics: 

Students can choose a 
particular … 

● Celebrity
● Band
● Book
● Movie
● Brand
● Event
● TV show















Debrief After the Activity
● Students share their findings in pairs
● Questions for pairs: 

 1. What was your overall rating of bias between the two articles? 
 2. Was there a difference in the amount of bias you associated with the article depending on 

your level of involvement and sense of belonging with the issue? What about the amount of 
reach the article has or whether or not the writer is a valid representation of the issue?

 3. What other factors do you think played into your perception of bias or objectivity in the 
articles you read? 



Classroom Activities
Reflection component is paramount:

1. What is the hostile media effect? Describe when you have seen or experienced actions 
resulting from the HME.

2. Why do you think it is important to know about the hostile media effect? 
3. Does knowing about HME change how you will interact with news and other information 

sources? Why or why not?



Classroom Activities
JOURNAL ENTRY: 

a. Throughout the next week, (1) write down when you have strong reactions to media 
content being shared with you or that you encounter on your own. (2) Write down when 
you see others reacting strongly to media content. 

b. Can the Hostile Media Effect help explain your or their reactions? Do any of the 
moderators we discussed in class come into play, such as media reach, involvement, 
ingroup identification, or lack of outgroup membership? 
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Student Learning Outcomes

Students reflect on how media influences them in order 
to think critically and analytically about the consumption, 
production, and dissemination of information. 

Students can implement strategies to help them make 
sense of the mixed, and at times chaotic, information 
landscape of bad faith actors and political partisanship. 

Students practice strategies they learn from the hostile 
media effect, as well as other media effects, and can 
apply them in their daily lives.
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